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PERNOD RICARD GETS CONVIVIAL

On January 31st, Pernod Ricard invited guests to their headquarters 
to explore conviviality through an experiential cocktail party. Guests 
were invited to learn about Pernod Ricard’s new conviviality 
campaign while engaging in customizable activities like latte 
portraits, getting leather coasters imprinted and asking fellow guests 
“convivial questions.” Cocktails made with Pernod Ricard brands 
were on-hand as Thomas Farley, aka Mr. Manners, helped guests 
understand the nature of spreading conviviality. 

1.	 Cocktails made with Pernod Ricard brands  
2.	 Guests were able to get customized coasters
3.	 Latte portrait art was a big hit

DIANE FLAMAND SHARES LÉGENDE

Diane Flamand, Winemaker of Légende Bordeaux wines, hosted 
guests for an intimate dinner at La Goulue on January 16th. Légende 
wines were poured including the Bordeaux Blanc, Saint-Emilion and 
Pauillac. Guests were also treated to a Chateau Lafite, Pauillac 2010 
as well as a glass of the Barons de Rothschild Champagne. Flamand 
spoke about her initiative to make quality, affordable Bordeaux wines 
with the Légende brand.

1.	 Diane Flamand leads guests through tasting 
2.	 Cedric Villars introduces Barons de Rothschild and Diane Flamand

JUSTIN ISOSCELES REVEALS NEW 2016 VINTAGE 

The second annual “Justin Isosceles Lounge” backdropped the 
release of the new vintage of the iconic Meritage red blend. The 2016 
Justin Isosceles was poured as well as Justin Sauvignon Blanc, 
Rosé, Savant, Justification and Cabernet Sauvignon. Winemaker 
Scott Shirley was on hand to answer questions about the brand 
and guests were able to enjoy a vertical tasting of past vintages. 

Additionally, a Sense room was set up for guests to smell different 
elements present in the 2016 wines. 

1.	 Back vintages of Justin demonstrated its ageability
2-3. Different varietals were available to taste
4.  Isosceles 2016 debuted
5.  A serene room allowed guests to smell different scents in individual wines
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