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Mamie Chen learns how
_hampagne brand wi

SIXTY-FOUR HORSES board a flight in Bel-
gium, bound for the Hong Kong leg of the
Longines Masters, the prestigious intercon-
tinental show-jumping series. The elite of
the competitions generally travel in pallets
of three horses, though some of the more
valued get "business class” accommodations
for two. Despite the stable-to-stable journey
of twenty hours, these are true road warri-
ors, accustomed to long travel and ready to
turn in peak performances in the Longines
Grand Prix as well as the Longines Speed
('hu“L‘ngl', the fastest event in the world.

In addition to these center-stage eques-
trian events, the Longines Masters is an
annual celebration of entertainment, gas-
tronomy, and art that has become a fixture
on the calendars of the three host cities. And
from the star-studded Los Angeles scene, to
a Paris after-party with two thousand on the
dance floor until three in the morning, to a
group of Hong Kong VIPs closing a private
jet sale at the event, one man who has seen it
all is Frédéric Mairesse, Managing Director
at Champagne Barons de Rothschild.

['he brand only released its first nonvin-
tage Champagne in 2009, but it has already
been named official supplier of the Longines
Masters for four years in Paris and three in
HK and LA. And while Champagne Barons
de Rothschild may be a relative upstart, it
is backed by the wealth of experience of all
three branches of the legendary Bordeaux
family.

“My importer invited me to visit him,”
Mairesse recalls of his introduction to the
Paris event, “and he said, ‘We drink bad
Champagne there when we could be drink-
ing yours!” Our company is small, so we have
to be precise and focused, and the Longines

Masters matches are what we do perfectly.”
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Mairesse was particularly interested
in the Hong Kong leg. “When 1 joined in
2010, he says, “1 targeted the Asian market
for development. The potential for this
type of top-quality brand with a Chardon-
nay-oriented style and taste is huge.” The
strategy has been a marked success, with
Asia accounting for over 40 percent of their
total bottle sales last year. Cross-relation-
ships with brands like Longines and Hermeés
work particularly well in Hong Kong, where
top Champagnes at cvents are a dime a
dozen and the clientele is eager for interest-
ing stories like that of Champagne Barons
de Rothschild.

But Mairesse has been careful not to
grow the business too quickly. Volume and
quick profits are not the goal when deal-
ing with the Rothschilds — their nonvintage
Champagne is aged over twice as long as the
legal minimum. “Five years for you and me
is fifteen for them,” says Mairesse. “When |
showed my first projections, Eric de Roths-
child remarked, ‘I'd be more comfortable if
you didn't go so fast. Remember, we spent
a hundred and fifty years building up Lafite
Rothschild. You can't do the job in five years.’
And he was right.”

Despite, or perhaps because of, the chal-
lenges, the Rothschilds have set their sights
on creating an iconic blanc de blancs Cham-
pagne. When a consultant warned them that
chardonnay grapes would be expensive, rare,
difficult to buy, and long to age, Benjamin
de Rothschild responded, “Okay, thank you,
we'll do that then.”

With the composure that comes from
long-term vision, the family will bide their
time in acquiring vinevards in the grand
crus villages, recognizing that this is a
Champagne for their grandchildren and
great-grandchildren. @

“Our company is small, so we have to be
precise and focused, and the Longines
Masters matches are what we do perfectly.
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