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The Champagne
of Champagnes
For more than 250 years, the Rothschild name has been a synonym for excellence and individuality. In 2003, the three branches of the Rothschild family decided to combine their
wine-growing expertise to initiate a unique project – the birth of an exceptional Champagne.
Having built its business and its reputation over seven generations, patience is one of the
family’s foremost virtues. More than ten years after starting the project, Champagne Barons
de Rothschild launched its ﬁrst vintage cuvée millésime from grapes harvested in 2006. It
marks the second phase in the company’s quest to create the Champagne of Champagnes.
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